
 

Hot Topics Recommendation: 

High Engagement Segment: 

  

1. Data Integration 

2. Salesforce and Microsoft Dynamics Integration 

3. Updates  

4. Webinars related to Salesforce MS Dynamics Integration 

  

Recommendations: 

Based on the hot topics, it seems the high engagement segment is interested in data 
integration, specifically Salesforce and Microsoft Dynamics integration. They also 
engage with updates from the company and webinars. Therefore, the marketer 
should send more content on these subjects. They can also try to explore closely 
related topics like Salesforce and other CRM integration, advanced data integration 
techniques, case studies of successful integrations, and more detailed and 
specialized webinars. As this segment has a high engagement rate, testing new 
related topics could also work. 

  

Dormant Potential Segment: 

  

1. Data Integration 

2. Reducing Data Integration Costs 

3. Webinars related to Salesforce MS Dynamics Integration 

4. ERP-CRM Integration 

  

Recommendations: 



For the dormant potential segment, the marketer should focus on the benefits of data 
integration, cost efficiency, and practical guides. Continuing with topics related to 
Salesforce MS Dynamics integration seems beneficial. However, the content should 
be more appealing, perhaps with a focus on cost-saving and process streamlining. 
More interactive content like webinars and live Q&A sessions could also help to 
increase engagement. 

  

Inactive or Indecisive Segment: 

  

1. Data Integration 

2. Salesforce AX Integration 

3. Salesforce - Microsoft Dynamics: Common Integration Points 

4. Webinars related to Salesforce MS Dynamics Integration 

  

Recommendations: 

For the inactive or indecisive segment, the marketer should send more simplified and 
engaging content regarding data integration and its benefits. As this segment 
showed a little interest in webinars and Salesforce AX Integration, a series of 
beginner-friendly webinars on these topics could be a good start. The content should 
be engaging and interactive, possibly with quizzes or surveys to encourage 
participation. Providing case studies or success stories of companies after 
integrating their systems might also help to engage this segment. 

 

 


